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NameoftheProgram:BachelorofCommerce(B.Com.) 
CourseCode:B.Com.1.1 

NameoftheCourse:FinancialAccounting 
CourseCredits No.ofHoursperWeek TotalNo.ofTeachingHours 

4Credits 4Hrs 56Hrs 

Pedagogy:Classroomslecture,tutorials,Groupdiscussion,Seminar,Casestudies&field 
worketc., 

CourseOutcomes:Onsuccessfulcompletionofthecourse,theStudentswillbeableto 
a) Understandthetheoreticalframeworkofaccountingaswellaccountingstandards. 

b) Demonstratethepreparationoffinancialstatementofmanufacturingandnon-

manufacturingentitiesofsoleproprietors. 

c) Exercisetheaccountingtreatmentsforconsignmenttransactions&eventsinthebooksof

consignorandconsignee. 

d) Understandtheaccountingtreatmentforroyaltytransactions&articulatetheRoyaltyag

reements. 

e) Outlinetheemergingtrendsinthefieldofaccounting. 

Syllabus: Hours 
ModuleNo.1: TheoreticalFrameworkofAccounting 10 

Introduction-MeaningandScopeofAccounting-AccountingTerminologies-
UsesandUsersofAccountinginformation-AccountingProcess-
BasisofAccounting:CashandAccrualbasis-BranchesofAccounting-AccountingPrinciples-

ConceptsandConventions- 
AccountingStandards-IndianAccountingStandards(INDAS). 
ModuleNo.2:FinancialStatementsofSoleProprietors 12 

Introduction-MeaningofSoleProprietor-FinancialStatementsofNon-
ManufacturingEntities:TradingAccount-IncomeStatement/Profit&LossAccount-
BalanceSheet;FinancialStatementsofManufacturingEntities:ManufacturingAccount-
TradingAccount- 
Profit&Lossaccountant-BalanceSheet. 
ModuleNo.3:ConsignmentAccounts 12 

Introduction-Meaning of Consignment-Consignment vs Sales-Pro-forma Invoice-

AccountsSales-Types Commission-Accounting for Consignment Transactions & Events in 

the booksofConsignorandConsignee-TreatmentofNormal&AbnormalLoss.-Valuationof 

Closing Stock-Goodssentat CostPrice and InvoicePrice. 

ModuleNo.4: RoyaltyAccounts 14 

Introduction-Meaning-TypesofRoyalty-TechnicalTerms:Lessee, Lessor,MinimumRent– 
ShortWorkings–RecoupmentofShortWorking–
AccountingTreatmentinthebooksofLesseeandlessor–
JournalEntriesandLedgerAccountsincludingminimumrentaccount. 
ModuleNo.5: EmergingTrendsinAccounting 08 



DigitalTransformationofAccounting-BigDataAnalyticsinAccounting-
CloudComputinginaccounting-Accountingwithdrones-ForensicAccounting-
AccountingforPlanet-- 
CreativeAccounting-OutsourcedAccounting-PredictiveAccounting(TheoryOnly). 
SkillDevelopmentsActivities: 

1. CollectAnnualReportsofsoleproprietorsandidentifyaccountingconceptsandconventi

onsfollowedin thepreparationoftheannualreports. 

2. CollectAnnualReportsofsoleproprietorsandidentifythedifferentcomponents. 

3. PreparationofProforminvoiceandaccountssaleswithimaginaryfigures. 

4. CollectRoyaltyAgreementsanddraftdummyroyaltyagreementswithimaginaryfigure

s. 

5. Identifylatestinnovationsanddevelopmentsinthefieldofaccounting. 

6. Anyotheractivities,whicharerelevanttothecourse. 

TextBooks: 

1. ICAIStudyMaterialsonPrinciples&PracticeofAccounting,AccountingandAdvanced
Accounting. 

2. SPIyengar(2005),AdvancedAccounting,SultanChand&Sons,Vol.1. 
3. RobertNAnthony,DavidHawkins,KennethA.Merchant,(2017)Accounting:Textand

Cases,McGraw-HillEducation, 13thEdition. 
4. CharlesT.HorngrenandDonnaPhilbrick,(2013)IntroductiontoFinancialAccountin

g,PearsonEducation,11thEdition. 
5. J.R.Monga,FinancialAccounting:ConceptsandApplications.MayurPaperBacks,New

Delhi,32ndEdition. 
6. S.N.Maheshwari,and.S.K.Maheshwari.FinancialAccounting.VikasPublishingHouse, 

New Delhi,6thEdition. 
7. B.S.Raman(2008),FinancialAccountingVol.I&II,UnitedPublishers&Distributors 
8. CompendiumofStatementsandStandardsofAccounting.TheInstituteofCharteredAc

countantsofIndia,NewDelhi. 
Note:Latesteditionoftextbooks maybeused. 

 

 

 

 

 



NameoftheProgram:BachelorofCommerce(B.Com.) 
CourseCode:B.Com.1.2 

NameoftheCourse:ManagementPrinciplesandApplications 

CourseCredits No.ofHoursperWeek TotalNo.ofTeachingHours 

4Credits 4Hrs 56Hrs 

Pedagogy:Classroomslecture,Casestudies,Groupdiscussion,Seminar&fieldworketc., 

CourseOutcomes:Onsuccessfulcompletionofthecourse,theStudentswillbeableto 
a) Understandandidentifythedifferenttheoriesoforganisations,whicharerelevantinthep

resentcontext. 

b) Designanddemonstratethestrategicplanfortheattainmentoforganisationalgoals. 

c) Differentiatethedifferenttypesofauthorityandchosethebestoneinthepresentcontext. 

d) Compareandchosethedifferenttypesofmotivationfactorsandleadershipstyles. 

e) Choosethebestcontrollingtechniquesforbetterproductivityofanorganisation. 

Syllabus: Hours 
ModuleNo.1: IntroductiontoManagement 12 

Introduction-MeaningandimportanceofManagement-ManagerialFunctions-Essenceof 
Mangership-Evolution of the Management thoughts: Classical organizational theories- Neo-
Classicaltheories-Modernorganizationaltheories. 
ModuleNo.2:Planning 10 

Introduction-Meaning-Nature-Purpose-Typesofplans-
Planningprocess;Strategicplanning:Concept-Process-
ImportanceandLimitations;EnvironmentalAnalysisanddiagnosis:Meaning-
importanceandTechniques(SWOT/TOWS/WOTS-UP-BCGMatrix-
CompetitorAnalysis);Decision-making-Concept-Importance-CommitteeandGroup 
decisionmakingProcess. 
ModuleNo.3: Organizing 12 

Introduction-Meaning-ConceptandProcessofOrganizing–Anoverview-Spanofmanagement-
Differenttypesofauthority(line,staffandfunctional)-Decentralization-
Delegationofauthority;FormalandInformalStructure-PrinciplesofOrganizing;Network 
OrganisationStructure. 

ModuleNo.4: StaffingandLeading 12 



SkillDevelopmentActivities: 
1. Collectthephotographsandbio-

dataofanythreeleadingcontributorsofmanagementthoughts. 

2. Visitanybusinessorganisationandcollecttheinformationontypesofplanningadoptedb

ythem. 

3. Visitanybusinessorganisationandcollectdifferenttypesofauthorityfollowedandalsoth

edrawtheorganizationalstructure. 

4. Analysetheleadershipstylesofanyselectfivecompaniesofdifferentsectors. 

5. Visitany manufacturingfirm andidentify thecontrolling systemfollowed. 

6. Anyotheractivities,whicharerelevanttothecourse. 

TextBooks: 

1. HaroldKoontzandHeinzWeihrich(2017),EssentialsofManagement:AnInternational 
andLeadershipPerspective,McGraw HillEducation,10thEdition. 

2. StephenPRobbinsandMadhushreeNandaAgrawal(2009),FundamentalsofManageme
nt:Essential ConceptsandApplications, Pearson Education, 6thEdition. 

3. JamesH.Donnelly,(1990)FundamentalsofManagement,PearsonEducation,7thEdition. 
4. B.P.SinghandA.K.Singh(2002),EssentialsofManagement,ExcelBooks 
5. PCTripathi&PNReddy(2005),PrinciplesofManagement,TMHPublications,3rdEdition. 
6. KoontzHarold(2004), EssentialsofManagement,TataMcGrawHill. 

Note:Latesteditionoftextbooks maybeused. 

 

 

Introduction-Staffing:ConceptofStaffing-StaffingProcess;Motivation:Concept-Importance-
extrinsic and intrinsic motivation-Major Motivation theories: Maslow’s Need-
HierarchyTheory-Hertzberg’sTwo-factorTheory-
Vroom’sExpectationTheory;Leadership:Concept-Importance-
MajortheoriesofLeadership(Likert’sscaletheory,Blakeand Mouten’s Managerial Grid theory, 
House’s Path Goal theory, Fred Fielder’s 
situationalLeadership),Transactionalleadership,TransformationalLeadership,Transformin
gLeadership; Communication: Concept-purpose-process-Oral and written 
communication-Formalandinformalcommunicationnetworks-Barrierstocommunication-
Overcoming 
barrierstocommunication. 
ModuleNo.5: ControllingandCoordination 12 

Control:Concept-Process-Limitations-PrinciplesofEffectiveControl-
MajorTechniquesofcontrol–
RatioAnalysis,ROI,BudgetaryControl,EVA,PERT/CPM,Emergingissuesin 
Management;Coordination:Meaning-Nature-Importance-PrinciplesofCoordination. 



NameoftheProgram:BachelorofCommerce(B.Com.) 
CourseCode:B.Com.1.3 

NameoftheCourse:PrinciplesofMarketing 

CourseCredits No.ofHoursperWeek TotalNo.ofTeachingHours 

4Credits 4Hrs 56Hrs 

Pedagogy:Classroomslecture,Casestudies,Groupdiscussion,Seminar&fieldworketc., 

CourseOutcomes:Onsuccessfulcompletionofthecourse,theStudentswillbeableto 
f) Understandthebasicconceptsofmarketingandassesthemarketingenvironment. 

g) Analyse the consumer behaviour in the present scenario and

marketingsegmentation. 

h) Discoverthenewproductdevelopment&identifythefactorsaffectingthepriceofaproduc

tinthepresentcontext. 

i) Judgetheimpactofpromotionaltechniquesonthecustomers&importanceofchannelsof

distribution. 

j) Outlinetherecentdevelopmentsinthefieldofmarketing. 

Syllabus: Hours 
ModuleNo.1: IntroductiontoMarketing 12 

Introduction-Nature-Scope-ImportanceofMarketing;Concepts&Approaches 
ofMarketing:Need-Want-Demand-CustomerValue-
CustomerCreation;Evolutionofmarketing;SellingvsMarketing;MarketingEnvironment:Conc
ept-importance-Microand 
MacroEnvironment.MarketingManagement-Meaning-importance. 
ModuleNo.2: ConsumerBehaviour&Marketsegmentation 12 

ConsumerBehaviour:NatureandImportance-
Consumerbuyingdecisionprocess;Factorsinfluencing consumer buying behaviour; Market 
segmentation: Concept, importance andbases;Targetmarketselection-Positioningconcept-
Importanceandbases;Product 
differentiationvs.marketsegmentation.MarketingMix:Product-Price-Place&Promotion. 
ModuleNo.3: ProductandPricing 12 

Product:Conceptandimportance-Productclassifications-Conceptofproductmix;Branding-

packagingandlabelling;Product-SupportServices;Productlife-

cycle;NewProductDevelopmentProcess;Consumeradoptionprocess.Pricing:Significance.Fa

ctors 

affectingpriceofaproduct.Pricingpoliciesandstrategies. 
ModuleNo.4: Promotionand Distribution 12 



Promotion:Natureandimportanceofpromotion;Communicationprocess;Typesofpromotion
:advertising,personalselling,publicrelations&salespromotion,andtheirdistinctive 
characteristics; Promotion mix and factors affecting promotion mix 
decisions.DistributionChannelsandPhysicalDistribution:Channelsofdistribution-
meaningandimportance; Types of distribution channels; Functions of middle man; Factors 
affectingchoiceofdistributionchannel;Wholesalingandretailing;TypesofRetailers;e-retailing, 
PhysicalDistribution. 

ModuleNo.5: RecentDevelopmentsinMarketing 08 

Social Marketing, online marketing, direct marketing, services marketing, green 
marketing,Ruralmarketing;Consumerism,Search EngineMarketing-MobileMarketing-
MarketingAnalytics-SocialMediaMarketing-EmailMarketing-
LiveVideoStreamingMarketing- 
NetworkMarketing,anyotherrecentdevelopmentsinMarketing. 
SkillDevelopmentActivities: 

1. Analysethemarketingenvironmentofyourlocality andidentifyneed,wants& 

purchasingpowerofcustomers. 

2. Collectconsumerbehaviourtowardshomeappliancesinyourlocality. 

3. Visitanyorganisationandcollecttheinformationtowardspricingoftheproducts. 

4. Visitanywholesalers/Retailers,collecttheroleoftheminmarketing. 

5. Identifytherecentdevelopmentsinthefieldofmarketing. 

6. Anyotheractivities,whicharerelevanttothecourse. 
ReferenceMaterials: 

1. PhilipKotler(2015),PrinciplesofMarketing.13thedition.PearsonEducation. 
2. Saxena Rajan, (2017) Marketing Management, Tata McGraw-Hill

PublishingCompanyLtd.,NewDelhi.FifthEdition. 
3. KumarArun&MeenakshiN(2016),MarketingManagement,VikasPublishingHousePv

t.Ltd.,NewDelhi.ThirdEdition 
4. PandaTapan(2008),MarketingManagement,Excelbooks,NewDelhi,SecondEdition. 
5. Michael,J.Etzel,BruceJ.Walker,WilliamJStantonandAjayPandit.Marketing:Concepts

andCases.(SpecialIndianEdition).,McGrawHillEducation 
6. WilliamD.Perreault,andMcCarthy,E.Jerome.,BasicMarketing.PearsonEducation. 
7. Majaro,Simon.TheEssenceofMarketing.PearsonEducation,NewDelhi. 
8. IacobucciandKapoor,MarketingManagement:ASouthAsianPerspective.CengageLea

rning. 
9. Chhabra,T.N.,andS.K.Grover.MarketingManagement.FourthEdition. 

Note:Latesteditionoftextbooks maybeused. 
 

 

 

 



NameoftheProgram:BachelorofCommerce(B.Com) 
CourseCode:B.Com.1.5(OpenElectiveCourse) 
NameoftheCourse:AccountingforEveryone 

CourseCredits No.ofHoursperWeek TotalNo.ofTeachingHours 

3Credits 3Hrs 42Hrs 

Pedagogy:Classroomslecture,Casestudies,Groupdiscussion,Seminar&fieldworketc., 

CourseOutcomes:Onsuccessfulcompletionofthecourse,theStudentswillbeableto 
k) Analysevarioustermsusedinaccounting; 
l) Makeaccountingentriesandpreparecashbookandotheraccountsnecessarywhilerunninga

business; 
m) Prepareaccountingequationofvariousbusinesstransactions; 
n) Analyseinformationfromcompany'sannualreport; 
o) Comprehendthemanagementreportsofthecompany. 

Syllabus: Hours 
ModuleNo.1:IntroductiontoAccounting 08 

Meaning,ImportanceandNeed,Itsobjectivesandrelevancetobusinessestablishmentsandother 
organizations, and individuals. Accounting information: meaning, users and 
utilities,sourcesofaccountinginformation.SomeBasicTerms–
Transaction,Account,Asset,Liability,Capital,Expenditure&Expense,Income,  
Revenue,Gain,Profit,Surplus,Loss, 
Deficit.Debit,Credit,AccountingYear,FinancialYear. 
ModuleNo.2:Transactions andRecordingofTransactions 08 

Features of recordable transactions and events, Basis of recording – vouchers and 
anotherbasis. Recording of transactions: Personal account, Real Account and Nominal 
Account;Rules for Debit and Credit; Double Entry System, journalizing transactions; 
Preparation ofLedger,CashBookincludingbanktransactions.(SimpleProblems) 

ModuleNo.3: PreparationofFinancialStatements 10 

FundamentalAccounting Equation; Concept of revenue and Capital; Preparation of 
financialstatements.(Simpleproblems) 

ModuleNo.4:  CompanyAccounts 08 

Explanation of certain terms – Public Limited Company, Private Limited Company, Share,Share 
Capital, Shareholder, Board of Directors, Stock Exchange, Listed Company, SharePrice, Sensex - 
BSE, NSE; Annual report, etc. Contents and disclosures in Annual 
Report,CompanyBalanceSheetandStatementofProfitandLoss.ContentAnalysisbasedon 
annualreportincludingtextualanalysis. 

Module5:ManagementReports 08 

Reports on Management Review and Governance; Report of Board of Directors - 
Managementdiscussionanalysis-AnnualReportonCSR–Businessresponsibilityreport–
Corporategovernancereport– Secretarialauditreport. 



SkillDevelopmentActivities: 
1. DownloadannualreportsofbusinessOrganisationsfromthewebsitesandgothrough the 

contents of the annual report and present the salient features of 
theannualreportusingsomeratiosandcontentanalysisincludingtextualanalysis. 

2. Prepareaccountingequationbycollectingnecessarydatafrommediumsizedfirm. 
3. Preparefinancialstatementscollectingnecessarydatafromsmallbusinessfirms. 
4. Collectthemanagementreportsofanylargescaleorganisationandanalysethesame. 
5. Anyotheractivities,whicharerelevanttothecourse. 

TextBooks: 

 

 

 

 

 

 

 

 

 

 

1. Hatfield,L.(2019).AccountingBasics.AmazonDigitalServicesLLC. 
2. Horngren,C.T.,Sundem,G.L.,Elliott,J.A.,&Philbrick,D.(2013).IntroductiontoFinanci

alAccounting. London:PearsonEducation. 
3. Siddiqui,S.A.(2008).BookKeeping&Accountancy.NewDelhi:LaxmiPublicationsPvt.Ltd

. 
4. Sehgal,D.(2014).FinancialAccounting.NewDelhi:VikasPublishingHousePvt.Ltd. 
5. Tulsian,P.C.(2007).FinancialAccounting.NewDelhi:TataMcGrawHillPublishingCo.Ltd. 
6. Mukharji,A.,&Hanif,M.(2015).FinancialAccounting.NewDelhi:TataMcGrawHillPu

blishingCo.Ltd. 
7. Maheshwari,S.N.,Maheshwari,S.K.,&Maheshwari,S.K.(2018).FinancialAccounting.

NewDelhi:VikasPublishingHousePvt.Ltd. 
8. Khan,M.Y.andJain,P.K.ManagementAccounting.McGrawHillEducation. 
9. Arora,M.N.ManagementAccounting,VikasPublishingHouse,NewDelhi 

Note:Latesteditionoftextbooks maybeused. 



NameoftheProgram:BachelorofCommerce(B.Com) 

CourseCode:B.Com.1.5(OpenElectiveCourse) 
NameoftheCourse:FinancialLiteracy 

CourseCredits No.ofHoursperWeek TotalNo.ofTeachingHours 
3Credits 3Hrs 42Hrs 

Pedagogy:Classroomslecture,Casestudies,Groupdiscussion,Seminar&fieldworketc., 

CourseOutcomes:Onsuccessfulcompletionofthecourse,theStudentswillbeableto 
1. Describetheimportanceoffinancialliteracyandlistouttheinstitutionsprovidingfinancialser
vices; 
2. Preparefinancialplanandbudgetandmanagepersonalfinances; 

3. Open,avail,andmanage/operateservicesofferedbybanks; 
4. Open,avail,andmanage/operateservicesofferedbypostoffices; 
5. Planforlifeinsuranceandpropertyinsurance&selectinstrumentforinvestmentinshares 

Syllabus: Hours 
ModuleNo.1:Introduction 07 

Meaning, importance and scope of financial literacy; Prerequisites of Financial Literacy –
level of education, numerical and communication ability; Various financial institutions –
Banks,Insurancecompanies,PostOffices;MobileAppbasedservices.Needofavailingof 
financialservicesfrombanks,insurancecompaniesandpostalservices. 

ModuleNo.2:FinancialPlanningandBudgeting 07 

Conceptofeconomicwantsandmeansforsatisfyingtheseneeds;Balancingbetweeneconomicw
antsandresources;Meaning,importanceandneedforfinancialplanning;PersonalBudget,Famil
yBudget,BusinessBudgetandNationalBudget;Procedureforfinancial planning and preparing 
budget; Budget surplus and Budget deficit, avenues 
forsavingsfromsurplus,sourcesformeetingdeficit. 

ModuleNo.3: BankingServices 10 

Types of banks; Banking products and services – Various services offered by banks; 
Typesofbankdepositaccounts–
SavingsBankAccount,TermDeposit,CurrentAccount,Recurring Deposit, PPF, NSC etc.; 
Formalities to open various types of bank accounts, PANCard, Address proof, KYC norm; 
Various types of loans – short term, medium term, 
longterm,microfinance,agriculturaletc.andrelatedinterestratesofferedbyvariousnationalize
dbanksandpostoffice;Cashlessbanking,e-
banking,CheckCounterfeitCurrency;CIBIL,ATM,DebitandCreditCard,andAPPbasedPayment
system;Banking 
complaintsandOmbudsman. 
ModuleNo.4:FinancialServicesfromPostOffice 08 



PostofficeSavingsSchemes:SavingsBank,RecurringDeposit,TermDeposit,MonthlyIncomeSch
eme,KishanVikasPatra,NSC,PPF,SeniorCitizenSavingsScheme(SCSS),Sukanya Samriddhi 
Yojana/ Account (SSY/SSA); India Post Payments Bank (IPPB). 
MoneyTransfer:MoneyOrder,E-
Moneyorder.InstantMoneyOrder,collaborationwiththeWesternUnionFinancialServices;MO
Videsh,InternationalMoneyTransferService,ElectronicClearanceServices(ECS),MoneygramI
nternationalMoneyTransfer,Indian 
Postal Order(IPO). 
Module5:Protection andInvestmentRelatedFinancialServices 10 

Insurance Services: Life Insurance Policies: Life Insurance, Term Life Insurance, 
EndowmentPolicies,PensionPolicies,ULIP,HealthInsuranceanditsPlans,Comparisonof 

Insurance Services: Life Insurance Policies: Life Insurance, Term Life
 Insurance, 
EndowmentPolicies,PensionPolicies,ULIP,HealthInsuranceanditsPlans,Comparisonof 

 

policiesofferedbyvariouslifeinsurancecompanies.PropertyInsurance:Policiesofferedbyvari
ousgeneralinsurancecompanies.PostofficelifeInsuranceSchemes:PostalLifeInsuranceandRu
ralPostalLifeInsurance(PLI/RPLI).HousingLoans:Institutionsprovidinghousingloans,Loans
underPradhanmantriAwasYojana–RuralandUrban. 
Investment avenues in Equity and Debt Instruments: Portfolio Management: Meaning 
andimportance;ShareMarketandDebtMarket,Sensexanditssignificance;InvestmentinShares–
selectionprocedureforinvestmentinshares;Riskelement;Investment 
Management-ServicesfrombrokersandInstitutions,andself-management;MutualFund. 

SkillDevelopmentActivities: 
1. Visitbanks,postoffices,andinsurancecompaniestocollectinformationandrequireddoc

umentsrelatedtotheservicesofferedbytheseinstitutionsandtoknowtheprocedureofav
ailingoftheseservices. 

2.  Fill up the forms to open accounts and to avail loans and shall attach photocopies 
ofnecessarydocuments. 

3.  Preparepersonalandfamilybudgetforone/six/twelvemonthonimaginaryfigures. 
4. Try to open Demat account and trade for small amount and submit the report 

onprocedure on openingof Demat account andfactorsconsidered fortrading. 
5. Anyotheractivities,whicharerelevanttothecourse. 



TextBooks: 
1. Avadhani,V.A.(2019).InvestmentManagement.Mumbai:HimalayaPublishingHou

sePvt.Ltd. 
2. Chandra,P.(2012).InvestmentGame:HowtoWin.NewDelhi:TataMcGrawHillEducat

ion. 
3. Kothari,R.(2010).FinancialServicesinIndia-

ConceptandApplication.NewDelhi:SagePublicationsIndiaPvt.Ltd. 
4. Milling,B.E.(2003).TheBasicsofFinance:FinancialToolsforNon-

FinancialManagers.Indiana:universeCompany. 
5. Mittra,S.,Rai,S.K.,Sahu,A.P.,&Starn,H.J.(2015).FinancialPlanning.NewDelhi:Sage 

PublicationsIndia Pvt. Ltd. 
6. Zokaityte,A.(2017).FinancialLiteracyEducation.London:PalgraveMacmillan. 

Note:Latesteditionoftextbooks maybeused. 
 

 

B.CourseContents 

 
2.1 AdvancedFinancialAccounting 
 
2.2 BusinessMathematics/CorporateAdministration 
 
2.3 Law&PracticeofBanking 
 
2.4 HealthWellness/Social&EmotionalLearning 
 
2.5 EnvironmentalStudies 
 
2.6 Financial Environment /InvestinginStock Markets 
 

 

 

 

 

 



NameoftheProgram:BachelorofCommerce(B.Com.) 
CourseCode:B.Com.2.1 

NameoftheCourse:AdvancedFinancialAccounting 

CourseCredits No.ofHoursperWeek TotalNo.ofTeachingHours 

4Credits 4Hrs 56Hrs 

Pedagogy:Classroomslecture,Casestudies,Tutorialclasses,Groupdiscussion,Seminar 
&fieldworketc., 

CourseOutcomes:Onsuccessfulcompletionofthecourse,theStudentswillbeableto 
p) Understand&computetheamountofclaimsfor lossofstock&lossofProfit. 
q) Learnvariousmethodsofaccountingforhirepurchasetransactions. 
r) Dealwiththeinter-departmentaltransfersandtheiraccountingtreatment. 
s) Demonstratevariousaccountingtreatmentsfordependent&independentbranches. 
t) Preparefinancialstatementsfromincompleterecords. 

Syllabus: Hours 

ModuleNo.1: InsuranceClaimsforLossofStock&Lossof 
Profit 

10 

Introduction-Meaningof fire-computation of Claim for loss ofstock- Computations  of 
ClaimforlossofProfit-AverageClause. 

ModuleNo.2:HirePurchaseAccounting 10 

Introduction-Meaningofhirepurchase-differencebetweenhirepurchaseandinstalment-
Nature-features-termsused-AscertainmentofInterest-Accountingforhirepurchase 
transactions-Repossession. 

ModuleNo.3:DepartmentalAccounts 12 

Introduction-meaning-advantages and disadvantages-methods of
 departmentalaccounting-
basisofallocationofcommonexpenditureamongdifferentdepartments-types 
ofdepartments-interdepartmenttransferanditstreatment 
ModuleNo.4:AccountingforBranches 12 

Introduction-differencebetweenbranchaccountsanddepartmentalaccounts-
typesofbranches-Accounting for dependent & independent branches; Foreign branches: 
Accountsforforeignbranches-Techniquesforforeigncurrencytranslation. (Theoryonly). 

ModuleNo.5:ConversionofSingleEntryintoDoubleEntry 12 

Introduction- Meaning-Limitations of Single Entry System-Difference between Single 

entryandDoubleentrysystem-ProblemsonConversionofSingleEntryintoDoubleEntry. 



SkillDevelopmentsActivities: 
7. Identifytheprocedure&documentationsinvolvedintheinsuranceclaims. 

8. Collecthirepurchaseagreementsanddraftdummyhirepurchaseagreementswithimagi

naryfigures. 

9. Identifythecommonexpendituresofanorganisationamongvariousdepartments. 

10. Collecttheprocedureanddocumentationsinvolvedintheestablishmentofvariousbran

ches. 

11. Visitanysoleproprietorfirmandidentifythestepsinvolvedintheconversionofsingleent

ryintodoubleentrysystem. 

12. Anyotheractivities,whicharerelevanttothecourse. 

      

 

 

 

 

 

 

 

 

 

 

 

2. SPIyengar(2005),AdvancedAccounting,SultanChand&Sons,Vol.1. 
3. RobertNAnthony,DavidHawkins,KennethA.Merchant,(2017)Accounting:TextandCas

es,McGraw-HillEducation,13thEdition. 
4. CharlesT.HorngrenandDonnaPhilbrick,(2013)IntroductiontoFinancialAccounting,P

earsonEducation,11thEdition. 
5. J.R.Monga,FinancialAccounting:ConceptsandApplications.MayurPaperBacks,NewDe

lhi,32ndEdition. 
6. S.N.Maheshwari,and.S.K.Maheshwari.FinancialAccounting.VikasPublishingHous

e, New Delhi,6thEdition. 
7. B.S.Raman(2008),FinancialAccountingVol.I&II,UnitedPublishers&Distributors 
8. CompendiumofStatementsandStandardsofAccounting.TheInstituteofCharteredAcco

untantsofIndia,NewDelhi. 
Note:Latesteditionoftextbooks maybeused. 



NameoftheProgram:BachelorofCommerce(B.Com.) 
CourseCode:B.Com.  2.2 

NameoftheCourse:BusinessMathematics 

CourseCredits No.ofHoursperWeek TotalNo.ofTeachingHours 

4Credits 4Hrs 56Hrs 

Pedagogy:Classroomslecture,Casestudies,Tutorialclasses,Groupdiscussion,Seminar 
&fieldworketc., 

CourseOutcomes:Onsuccessfulcompletionofthecourse,theStudentswillbeableto 
a) Understandthenumbersystemandindicesapplicationsinsolvingbasicbusinessproblems. 
b) Applyconceptofcommercialarithmeticconceptstosolvebusinessproblems. 
c) Makeuseoftheoryofequationinsolvingthebusinessproblemsinthepresentcontext. 

d) UnderstandandapplytheconceptsofSetTheory,Permutations&CombinationsandMatricesso
lvingbusinessproblems. 

e) Applymeasurementofsolidsinsolvingsimplebusinessproblems. 

Syllabus: Hours 
ModuleNo.1: NumberSystemandIndices 12 

Introduction-Meaning-NaturalNumbers-Even&OddNumbers-
Prime,RationalNumberanditsfeatures&IrrationalNumbers-
simpleproblemsonfindingsumofnatural,OddandEvennumbers-
HCFandLCM,problemsthereon;Indices-Introduction, 
Lawsofindices,applicationoflawsforsimplification,simpleproblems. 
ModuleNo.2: CommercialMathematics 10 

Introduction- Meaning of Simple and Compound interest and problems thereon,- 
Annuities,types&problemsonpresentandfuturevalueofannuity;RatiosandProportions-
meaningandproblemsthereon-problemsonspeed,timeandwork. 
ModuleNo.3: TheoryofEquation 12 

Introduction-Meaning-
ProblemsonLinearequationsandsolvingpureandadfectedquadraticequations(factorandSridharach
aryamethodsonly),problemsonSimultaneous 
equations(Eliminationmethodonly). 
ModuleNo.4: SetTheory, Permutations&Combinations and 
Matrices 

12 

Introduction - Meaning & types of sets-Laws of Sets-Venn diagram-problems thereon;Meaning 
and problems on permutations and combinations; Matrices-Meaning & types 
ofMatrices,simpleproblems onaddition,subtractionandmultiplication. 

ModuleNo.5: MeasurementofSolids 10 

Introduction-MeaningandproblemsonAreaandperimeter/circumferenceofTriangle, 
Square,Rectangle,Circle,ConeandCylinder. 



SkillDevelopmentsActivities: 
1. Showthenumberofwaysinwhichyourtelephonenumbercanbearrangedtogetoddnumbers. 

2. VisitanyCommercialBankinyourareaandcollecttheinformationabouttypesofloansandthera

tesofinterestonloans. 

3. UseMatrixprinciplestoimplementfoodrequirementandproteinfortwofamilies. 

4. Measureyourclassroomwiththehelpofatapeandfindthecostofthecarpetforthefloorareaofth

eclassroom. 

5. Anyotheractivities,whicharerelevanttothecourse. 

 

TextBooks: 

1. SahaandRamaRao,BusinessMathematics,HPH. 
2. S.N.Dorairaj,BusinessMathematics,UnitedPublication. 
3. R.Gupta,MathematicsforCostAccountants. 
4. S.P.Gupta,BusinessMathematics. 
5. Madappa and Sridhara Rao, BusinessMathematics. 
6. PadmalochanaHazarika,BusinessMathematics. 
7. Dr.B.H.Suresh,QuantitativeTechniques,ChetanaBookHouse. 
8. Dr. PadmalochanHazarika, A Textbook ofBusiness Mathematics, S. Chand, 

NewDelhi,No.4,2016. 
9. A.P.Verma,BusinessMathematics,AsianBooksPrivateLimited,NewDelhi,No.3,Ja

nuary2007. 
10. D.C.Sancheti&V.K.Kapoor,BusinessMathematics,S.Chand,NewDelhi,2014 
11. ALeninJothi,FinancialMathematics,HimalayaPublications,Mumbai,No.1,2009. 
12. B.M.Aggarwal,BusinessMathematics,AneBooksPvt.Ltd.,No.5,2015 

Note:Latesteditionoftextbooks maybeused. 

 

 

 

 

 

 

 

 



NameoftheProgram:BachelorofCommerce(B.Com.) 
CourseCode:B.Com.  2.2 

NameoftheCourse:CorporateAdministration 
CourseCredits No.ofHoursperWeek TotalNo.ofTeachingHours 

4Credits 4Hrs 56Hrs 

Pedagogy:Classroomslecture,Casestudies,Groupdiscussion,Seminar&fieldworketc., 

CourseOutcomes:Onsuccessfulcompletionofthecourse,theStudentswillbeableto 
u) UnderstandtheframeworkofCompaniesActof2013anddifferentkindofcompanies. 
v) IdentifythestagesanddocumentsinvolvedintheformationofcompaniesinIndia. 
w) Analysetherole,responsibilitiesandfunctionsofKeymanagementPersonnelinCorporateAdmi

nistration. 
x) Examinetheprocedureinvolvedinthecorporatemeetingandtheroleofcompanysecretaryinthe

meeting. 
y) Evaluatetheroleofliquidatorintheprocessofwindingupofthecompany. 

Syllabus: Hours 
ModuleNo.1: IntroductiontoCompany 12 

Introduction - Meaning and Definition – Features – Highlights of Companies Act 2013 - -
KindsofCompanies–OnePerson Company-Private Company-Public Company-
CompanylimitedbyGuarantee-CompanylimitedbyShares-Holding Company-SubsidiaryCompany-
GovernmentCompany-AssociateCompany-SmallCompany- 
ForeignCompany-GlobalCompany-BodyCorporate-ListedCompany. 

ModuleNo.2: FormationofCompanies 12 

Introduction - Promotion Stage: Meaning of Promoter, Position of Promoter & Functionsof 
Promoter, Incorporation Stage: Meaning & contents of Memorandum of Association &Articles of 
Association, Distinction between Memorandum of Association and Articles ofAssociation, 
Certificate of Incorporation, Subscription Stage – Meaning & contents ofProspectus, Statement in 
lieu of Prospects and Book Building, Commencement Stage –Document to be filed, e-filing, 
Register of Companies, Certificate of Commencement 
ofBusiness;FormationofGlobalCompanies:Meaning–Types–Features–LegalFormalities– 
Administration. 

ModuleNo.3: CompanyAdministration 12 

Introduction - Key Managerial Personnel – Managing Director, Whole time Directors, 
theCompaniesSecretary, ChiefFinancialOfficer,ResidentDirector, IndependentDirector,Auditors–
Appointment–Powers-Duties&Responsibilities.ManagingDirector–Appointment– Powers– Duties 
& Responsibilities. Audit Committee, CSR Committee.CompanySecretary-
Meaning,Types,Qualification,Appointment,Position,Rights, 
Duties,Liabilities&Removalordismissal. 

ModuleNo.4: CorporateMeetings 10 



Introduction - Corporate meetings: types – Importance - Distinction; Resolutions: Types –
Distinction;Requisitesofavalidmeeting–Notice–Quorum–Proxies-Voting-
Registrationofresolutions;Roleofacompanysecretaryinconveningthemeetings. 

Module No.5:Winding Up 10 

Introduction–Meaning-ModesofWindingup–ConsequenceofWindingup–Official 
Liquidator–Role&ResponsibilitiesofLiquidator– DefunctCompany–InsolvencyCode. 

SkillDevelopmentActivities: 
1.CollecttheCompaniesAct2013fromtheMinistryofCorporateAffairswebsiteand 
 

preparethehighlightsofthesame. 
2. VisitanyRegistraroftheCompanies,findouttheprocedureinvolvedintheformationoftheco

mpanies. 
3. VisitanyCompanyanddiscusswithDirectorsofthesameonroleandresponsibilitiesandprep

arereportonthesame. 
4. CollectthecopyofnoticeoftheMeetingandResolutions,PreparethedummycopyofNoticean

dresolutions. 
5. Contactanyofficialliquidatorofanorganisationanddiscusstheprocedureinvolvedon 

thesameandpreparereport. 
6. Anyotheractivities,whicharerelevanttothecourse. 

TextBooks: 
9. S.NMaheshwari,ElementsofCorporateLaw,HPH. 

10. Balchandran,BusinessLawforManagement,HPH 
11. Dr.P.N.ReddyandH.R.Appanaiah,EssentialsofCompanyLawandSecretarialPractice,H

PH. 
12. K.Venkataramana,CorporateAdministration,SHBP. 
13. N.D.Kapoor:CompanyLawandSecretarialPractice,SultanChand. 
14. M.C.Bhandari,GuidetoCompanyLawProcedures,WadhwaPublication. 
15. S.C.Kuchal,CompanyLawandSecretarialPractice. 

16. S.C.Sharm,BusinessLaw,I.K.InternationalPublishers 
Note:Latesteditionoftextbooks maybeused. 

 

 

 

 

 

 

 



NameoftheProgram:BachelorofCommerce(B.Com.) 
CourseCode:B.Com.2.3 

NameoftheCourse:LawandPracticeofBanking 

CourseCredits No.ofHoursperWeek TotalNo.ofTeachingHours 

4Credits 4Hrs 56Hrs 

Pedagogy:Classroomslecture,Casestudies,Groupdiscussion,Seminar&fieldworketc., 

CourseOutcomes:Onsuccessfulcompletionofthecourse,theStudentswillbeableto 
z)SummarizetherelationshipbetweenBanker&customeranddifferenttypesoffunctionsofbanker

. 
aa)Analysetherole,functionsanddutiesofpayingandcollectingbanker. 
bb)Makeuseoftheprocedureinvolvedinopeningandoperatingdifferentaccounts. 
cc)Examinethedifferenttypesofnegotiableinstrument&theirrelevanceinthepresentcontext. 
dd) Estimatepossibledevelopmentsinthebankingsectorintheupcomingdays. 

Syllabus: Hours 
ModuleNo.1: IntroductiontoBanking 12 

Introduction- Meaning – Need – Importance – Primary, Secondary & Modern functions ofbanks-
Originofbanking-BankerandCustomerRelationship(Generalandspecialrelationship)-
OriginandgrowthofcommercialbanksinIndia–TypesofBanksinIndia– 
Banks’ Lending-changingroleofcommercialbanks.RBI:History-Role& Functions. 

ModuleNo.2: PayingandCollectingBanker 12 

Paying banker: Introduction - Meaning – Role – Functions -Duties - Precautions 
andStatutoryProtectionandrights-DishonorofCheques–GroundsofDishonor–
ConsequencesofwrongfuldishonorofCheques;CollectingBanker:Introduction-Meaning–
Legalstatusofcollectingbanker-Holderforvalue-Holderinduecourse– 
Duties&Responsibilities-PrecautionsandStatutoryProtectiontoCollectingBanker. 

ModuleNo.3: CustomersandAccountHolders 10 

Introduction-TypesofCustomersandAccountHolders-ProcedureandPracticeinopening and 
operating accounts of different customers: Minors - Joint Account Holders-PartnershipFirms-
JointStockcompanies-ExecutorsandTrustees-Clubsand 
AssociationsandJointHinduUndividedFamily. 

ModuleNo.4: NegotiableInstruments 12 

Introduction–Meaning&Definition–Features–KindsofNegotiableInstruments:Promissory Notes - 
Bills of Exchange - Cheques - Crossing of Cheques – Types of 
Crossing;Endorsements:Introduction-Meaning-Essentials&KindsofEndorsement–Rulesof 
endorsement. 

ModuleNo.5:RecentDevelopmentsinBanking 10 

Introduction - New technology in Banking – E-services – Debit and Credit cards - 
InternetBanking-ElectronicFundTransfer-MICR–RTGS-NEFT–ECS-Smallbanks-Paymentbanks-
DigitalWallet-Cryptocurrency-KYCnorms–BaselNorms-Mobilebanking-E- 
payments-E-money.Anyotherrecentdevelopmentinthebankingsector. 



SkillDevelopmentActivities: 
1. ReferRBIwebsiteandidentifythedifferenttypesofbanksoperatinginIndia. 
2. VisitanyPublicsectorbank&discusswiththebranchmanagerabouttheroleandfunctionsasap

ayingandcollectingbanker. 
3. Collectandfilldummyaccountopeningformsasdifferenttypesofcustomer. 
4. DraftspecimenofNegotiableinstruments:billofexchange,PromissoryNotesandCheques. 

 

5.  Identifyandpreparereportonprosandconsofrecentdevelopmentinthefieldofbankingsector. 
6. Anyotheractivities,whicharerelevanttothecourse. 

TextBooks: 
17. Gordon&Natarajan,BankingTheoryLawandPractice,HPH,24thEdition 
18. S.PSrivastava(2016),BankingTheory&Practice,AnmolPublications 
19. Maheshwari.S.N.(2014),BankingLawandPractice,KalyaniPublishers,11edition 
20. Shekar.K.C(2013),BankingTheoryLawandPractice,VikasPublication,21stEdition. 
21. Dr.AliceMani(2015),BankingLawandOperation,SBH. 

Note:Latesteditionoftextbooks maybeused. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



NameoftheProgram:BachelorofCommerce(B.Com) 

CourseCode:B.Com.2.6(OpenElectiveCourse) 
NameoftheCourse:FinancialEnvironment 

CourseCredits No.ofHoursperWeek TotalNo.ofTeachingHours 

3Credits 3Hrs 42Hrs 

Pedagogy:Classroomslecture,Casestudies,Groupdiscussion,Seminar&fieldworketc., 

CourseOutcomes:Onsuccessfulcompletionofthecourse,theStudentswillbeableto 
ee)UnderstandthefundamentalsofIndianEconomyanditssignificance. 
ff)EvaluatetheimpactofmonetarypolicyonthestakeholdersoftheEconomy.gg)Assess the 
impact of fiscal policy on the stakeholders of the 
Economy.hh)Examinethestatusofinflation,unemploymentandlabourmarketinIndia 
ii)InferencethefinancialsectorreformsinIndia. 

Syllabus: Hours 

ModuleNo.1:FundamentalsofIndiaEconomy 10 

Introduction-Production&Cost-Demand&Supply-Perfect&ImperfectCompetition-Monopoly-
NationalIncomeAccounting-BusinessCycle-OpenEconomy-Utilitytheory- 
GDP-GNP-impact-otherMarcofinancialindicators. 

ModuleNo.2:MonetaryPolicy 08 

Introduction - Meaning-objectives-qualitative & quantitative measures for credit 
control.Influence of policy rates of RBI: Repo-Reverse repo- Marginal standing facility and 
Bankrate. Influence of reserve ratios of RBI: CRR-SLR-Exchange rates-lending/deposit rates-
design&issuesofmonetarypolicy-LAF-RBIRole,functionsanditsGovernance 

ModuleNo.3: FiscalPolicy 08 

Introduction-Meanings-objectives-publicexpenditure-publicdebt-fiscal&budgetdeficit-
Keynesian approach-fiscal policy tools-fiscal policy effects on employment-supply 
sideapproach-design&issues of fiscalpolicy-fiscalbudget- Roleof Ministry of Finance  
inFiscalPolicy. 

ModuleNo.4:Inflation,UnemploymentandLabourmarket 08 

Introduction - Inflation: Causes of rising & falling inflation-inflation and interest rates-social 
costs of inflation; Unemployment – natural rate of unemployment-frictional & 
waitunemployment.Labourmarketanditsinteractionwithproductionsystem;Phillipscurve-
thetrade-offbetweeninflationandunemployment-sacrificeratio-
roleofexpectationsadaptiveandrational 

Module5:FinancialSectorReforms: 08 



Introduction-Financialsectorreforms-Recommendation&actiontaken-SARFESIAct-
NarasimhamCommitteeI&II-KelkarCommittee-FRBMAct-Basel-BIS-history-need-mission-
objectives-BaselnormsI,II&III-criticismofBaselnorms-ImplementationsofBaselnormsinIndia-
impactofBaselnormsonIndianbanks. 

SkillDevelopmentActivities: 
1. Collectlasttenyear GDPrateandexaminethesame. 
2. CollectlasttwoyearsmonetarypolicyratesofRBIandanalysetheimpactofthe 

 

same. 
3. CollectlastfiveyearsfiscalpolicyofIndianGovernmentandanalysetheimpactofthesameonru

ralpoor. 
4. Collectlastfiveyeardataoninflation,unemploymentrateandlabourmarketconditionsandcri

ticallyprepare thereport. 
5. IdentifytherecentfinancialsectorreformsinIndia. 
6. Anyotheractivities,whicharerelevanttothecourse. 

TextBooks: 
1. VKPuriandSKMishra,IndianEconomy,HPH. 
2. DattandSundharam’s,IndianEconomy,SChand 
3. RameshSingh,IndianEconomy,McGrawHilleducation. 
4. KhanandJain,FinancialServices,McgrawHillEducation,8thedition 
5. RBIworkingpapers 
6. MistryofFinance,GOIofworkingpapers 
7. SEBIGuidelinesIssuedfromtimetotime. 

Note:Latesteditionoftextbooks maybeused. 
 

 

 

 

 

 

 

 

 

 

 



NameoftheProgram:BachelorofCommerce(B.Com) 
CourseCode:B.Com.2.6(OpenElectiveCourse) 
NameoftheCourse:InvestinginStockMarkets 

CourseCredits No.ofHoursperWeek TotalNo.ofTeachingHours 

3Credits 3Hrs 42Hrs 

Pedagogy:Classroomslecture,Casestudies,Groupdiscussion,Seminar&fieldworketc., 

CourseOutcomes:Onsuccessfulcompletionofthecourse,theStudentswillbeableto 
jj)Explainthebasicsofinvestinginthestockmarket,theinvestmentenvironmentaswellasrisk&return

; 
kk)AnalyseIndiansecuritiesmarket; 

ll)ExamineEICframeworkandconductfundamentalanalysis;mm)
 Performtechnicalanalysis; 
nn)Investinmutualfundsmarket. 

Syllabus: Hours 
ModuleNo.1:BasicsofInvesting 10 

Basics of Investment & Investment Environment. Risk and Return, Avenues of Investment -Equity 
shares, Preference shares, Bonds & Debentures, Insurance Schemes, Mutual 
Funds,IndexFunds.IndianSecurityMarkets-PrimaryMarket,SecondaryMarketandDerivative 
Market.ResponsibleInvestment. 

ModuleNo.2:FundamentalAnalysis 08 

Topdownandbottomupapproaches,Analysisofinternational&domesticeconomicscenario, Industry 
analysis, Company analysis (Quality of management, financial 
analysis:BothAnnualandQuarterly,Incomestatementanalysis,positionstatementanalysisincluding 
key financial ratios, Cash flow statement analysis, Industry market ratios: PE,PEG, Price over sales, 
Price over book value, EVA), Understanding Shareholding pattern ofthecompany. 

ModuleNo.3: TechnicalAnalysis 08 

Tradingrules(creditbalancetheory,confidenceindex,filterrules,marketbreath,advancesvsdeclinesan
dcharting(useofhistoricprices,simplemovingaverageandMACD)basic 
andadvancedinteractive charts.Do’s &Don’tsofinvesting inmarkets. 

ModuleNo.4:IndianStockMarket 08 

MarketParticipants:StockBroker,Investor,Depositories,ClearingHouse,StockExchanges.Role of 
stock exchange, Stock exchanges in India- BSE, NSE andMCX. Security 
MarketIndices:Nifty,SensexandSectoralindices,Sourcesoffinancialinformation.Tradingin 
securities:Demattrading,typesoforders,usingbrokerageandanalystrecommendations 

Module5:InvestinginMutualFunds 08 

ConceptandbackgroundonMutualFunds:Advantages,DisadvantagesofinvestinginMutualFunds,Type
sofMutualfunds-Openended,closeended,  equity,  debt,  
hybrid,indexfundsandmoneymarketfunds.Factorsaffectingchoiceofmutualfunds.CRISIL 
mutualfundrankinganditsusage,calculationanduseofNetAssetValue. 



SkillDevelopmentActivities: 
1. Workonthespreadsheetfordoingbasiccalculationsinfinance. 
2. Learnerswillalsopracticetechnicalanalysiswiththehelpofrelevantsoftware. 
3. PracticeuseofTechnicalchartsinpredictingpricemovementsthroughlinechart,barchart, 

candleand stickchart,etc.,movingaverages,exponentialmovingaverage. 
4. CalculateofriskandreturnofstocksusingpricehistoryavailableonNSEwebsite. 
5. Prepare equity research report-use of spreadsheets in valuation of securities, 

 

fundamentalanalysisofsecuritieswiththehelpofqualitativeandquantitativedataavailableinrespect
ofcompaniesonvariousfinancialwebsites,etc. 

6.Anyotheractivities,whicharerelevanttothecourse. 

TextBooks: 
1. Chandra,P.(2017).InvestmentAnalysisandPortfolioManagement.NewDelhi:TataMcGrawHill

Education. 
2. Kevin, S. (2015). Security Analysis and Portfolio Management. Delhi: PHI 

Learning.Ranganatham, 
3. M.,&Madhumathi,R.(2012).SecurityAnalysisandPortfolioManagement.UttarPradesh:Pear

son(India)Education. 
4. Pandian, P. (2012). Security Analysis and Portfolio Management. New Delhi: 

VikasPublishingHouse. 
Note:Latesteditionoftextbooks maybeused. 
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